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The seismic
shifts of this
shrinking world
present not only
dangers but also
new economic
opportunities
and challenges.

Thinking
INTERNATIONALLY

visionary Buckminister Fuller popularized the phrase “Spaceship Earth”
T h e back in 1963, capturing the then-dawning realization that the planet is

smaller than we were used to thinking and that we are all far more inter-
dependent than we had previously realized. Similarly, Marshall McLuhan underscored
this notion, bringing the concept of “The Global Village” into our everyday vocabulary.
Now, the World Wide Web binds us all together ever more tightly, and with each passing
day, planet Earth shrinks just a little bit more.

“Global warming” and “globalization” are contemporary manifestations of this
emerging reality. The home-mortgage market in the U.S. sneezes, and the rest of the
world catches a cold. A monkey virus jumps from ape to human in Africa, and we
all are impacted. And political events in the Middle East, in India, in China and in
Africa will shape the future for millions around the world.

The seismic shifts of this shrinking world present not only dangers but also new
economic opportunities and challenges. In this changing environment, it is imperative
that we, as researchers, break out of the confines of parochial thinking and practices
and expand our horizons to include an international perspective.

For some time now, QRCA has been moving toward becoming an increasingly
international organization, despite the fact that the bulk of its membership is in the
United States. In recent years, the organization has made significant strides in this
direction. Two members of the QRCA Board of Directors are in Europe. Our Inter-
national Editor for VIEWS is in India. Joint conferences with the U.K.-based Assoc-
iation for Qualitative Research (AQR) have also helped to consolidate this direction.
In fact, one of the highlights of our recent annual conference in Vancouver was the
panel of three AQR members who gave stellar presentations. You can bet that I
buttonholed them to be future contributors to VIEWS, and I am pleased to report
that all three agreed.

Meanwhile, this VIEWS issue you hold in your hands is chock full of internationally
oriented content. Our feature article by Ilka Kuhagen from Germany and Corette
Haf from South Africa addresses the issue head on in “How Global Is Your Village?
Why You Should Do Online Qualitative Research in Your Corner of the World!”
Their article makes a strong case for the effectiveness of online qualitative in inter-
national research, especially when local qualitative researchers in each country partner
on the project.

The title of Gene D’Ovidio’s article, “If It’s Saturday, We Must Be Doing Shop-A-
Longs in Singapore,” certainly picks up on this theme. Gene’s article is part two of
a series on the research buyer’s perspective, and it emphasizes that business as usual
is increasingly a thing of the past. Qualitative researchers need to “up their game,”
and one way of doing that is to become more sophisticated about working with
international partners.

Bridgid Michaud offers plenty of practical tips in her article, “Pratfalls and Profit
in International Research.” To further put you in an international frame of mind, you
will find Mary Beth Solomon’s article, “Barcelona, Here We Come: Get Ready for
the AQR/QRCA Joint Conference in Barcelona.” In Barcelona, you will hear plenty
of Spanish. But not just in Barcelona. Spanish is the second-most widely spoken lan-
guage in the world, as well as the second-largest language group in the U.S. It would
be a mistake, however, to treat all Spanish-speaking people as if they come from a
monoculture. This point is driven home by Ricardo Lopez, who writes about Hispanic
research guidelines developed by the QRCA Latino Special Interest Group.
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